
 

 

 
A good edition of NY Women's in New York for Italian companies  
from 26 to 28 February. 
The innovative format of the fair platform for women’s fashion  
and of the “Italian Fashion” project received positive feedback 
from the brands and the members of the US retail trade   
 
The second edition of NY Women’s has ended - the integrated fair platform dedicated to Women’s 
fashion in which Ente Moda Italia also plays an active role coordinating the participation of the Italian 
companies within the sphere of the “Italian Fashion” exhibition project.  
 
Held from Monday 26 to Wednesday 28 February in the Jacob Javits Convention Center in 
Manhattan, the protagonists were the latest collections for the fall-winter 2018/19 season of 13 Italian 
brands: a selection of preeminent companies that were showcased within the context of NY Women’s 
inside the Coterie and Edit fairs, all organized by UBMFASHION.   
 
“The US market has once again demonstrated its interest in quality Italian fashion,” says Alberto 
Scaccioni, CEO of Ente Moda Itaia.  “In a packed calendar of international fashion rendezvous - Milan 
and Paris Fashion Weeks were held on the same dates - NY Women’s has confirmed its role as a key 
event for the whole of North America and an essential platform for monitoring the US market.  With its 
increasingly structured format that brings the various fairs together in a single vessel, NY Women’s 
received positive feedback from the American members of the retail trade.  Similarly Ente Moda Italia's 
decision to functionally position its companies along the exhibition route, in the various reference 
exhibition areas rather than in a single Italian area, was greatly appreciated.  The American market is 
one of the key outlets for Italian fashion sales worldwide: according to the figures for exports to the 
United States between January and October 2017 (processed by Centro Studi di Confindustria Moda), 
the levels of import-export trade essentially remained at the high levels registered in recent seasons, 
confirming the USA as one of the drivers of our Made in Italy industry.  This is why we consider it to be 
so important to monitor well-established distribution channels on this market and, at the same time, 
discover the new opportunities for expansion that concretely exist and of which our companies also 
gained experience over the three days of NY Women’s”. 
 
The brands that participated in “Italian Fashion” presented within the setting of the Jacob Javits 
Center were: AMINA RUBINACCI, ANGELA CAPUTI GIUGGIU', BARBARA DI DAVIDE - I 
CASHMERE, BIANCALANCIA, FEMI', KATIA SERAFINI, LANDI FANCY, MANILA GRACE, 
MELAROSA, PARRONCHI CASHMERE, SHE'S SO, VLT'S BY VALENTINA'S, YC WHYCI MILANO.  
 
The next rendezvous with NY Women’s will be from 15 to 17 September 2018. 
 
EMI - ENTE MODA ITALIA, was established in 1983 by Sistema Moda Italia and Centro di Firenze per la Moda Italiana 
to promote, propagate and valorize Made in Italy abroad.  Within the context of this mission, EMI organizes the 
participation of qualified Italian firms in some of the world’s major trade fairs which include Italian Fashion @ Project 
Womens in Las Vegas, Italian Fashion @ Central Asia Fashion in Almaty (Kazakhstan), La Moda Italiana @ CHIC in 
Shanghai, La Moda Italiana @ Seoul, La Moda Italiana @ CENTRESTAGE in Hong Kong and La Moda italiana at CPM 
Moscow. 
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