
 

 
A big figure edition for LA MODA ITALIANA A SEOUL: 
attended by around 1,250 members of the trade,  
+30% compared to the previous winter edition. 
Totally positive feedback and lots of new business contacts 
for the 43 protagonist brands: the Ente Moda Italia exhibition project -  
in collaboration with Sistema Moda Italia and Assocalzaturifici,  
and with the support of Agenzia ICE - confirms its role as the most strategic 
rendezvous for the South Korean market 
 
 
For the 43 Italian brands that showcased their new collections at the twelfth rendezvous with 
La Moda Italiana a Seoul – organized by Ente Moda Italia from 31 January to 2 February, in 
the elegant setting of the Westin Chosun Hotel in Seoul – this was an extremely satisfactory 
edition at which important business contacts were launched and concluded.   
Around 1250 members of the trade attended over the three days of the event (+30% compared 
to the 950 registered at the last winter edition), and greatly appreciated the new men’s and 
women’s fashion collections for fall/winter 2018-19 featuring: leather clothing and furs, 
accessories, bags and luggage, footwear, millinery, coats and jackets, knitwear and total 
looks.  
The buyers and South Korean retailers taking part included representatives of the country’s 
most important department stores, big fashion groups, top reference retailers and 
independent multi-brands and featured lots of new names.  
 
“The important results achieved at this twelfth edition of LA MODA ITALIANA A SEOUL, both in 
terms of the numbers as well as the quality of the people attending, offer further confirmation of the 
validity of the format”, says Alberto Scaccioni, CEO of EMI, “which has made this a key 
rendezvous for Italian brands on the South Korean market.  Our exhibitors worked really well on all 
three days of the event, meeting some of the top players in South Korean distribution, one of the 
most sophisticated retail scenarios on an international level.  This is why South Korea is 
increasingly strategic for our companies, it is a market in which to invest in promotional and 
commercial operations with growing intensity.  And I would like to point out that the support of the 
Italian Trade Agency (ICE-Agenzia per la Promozione all'estero e l'Internazionalizzazione 
delle imprese italiane), and the increasingly close collaboration with Sistema Moda Italia and 
Assocalzaturifici, continue to be strategic drivers for our presence on the South Korean market”. 
 
In fact, once again this edition of La Moda Italiana a Seoul benefitted from the promotional 
support of the ICE- the Italian Foreign Trade Promotion and Internationalization Agency 
which conducted a targeted communications campaign and promotional programs aimed at 
boosting the initiative among South Korean members of the trade, along with some welcome and 
sponsorship services.  The project also availed itself of the promotional consultancy of People of 
Taste, an innovative platform of business agents that supports international designers and their 
creativity on the South Korean market. 
Among the big new features at this edition, in collaboration with People of Taste Ente Moda 
Italia successfully launched the www.lamodaitalianaaseoul.com web portal, through which 
buyers were able to find lots of useful information about the companies taking part in the show. 
 



 

Here are the brands that took part in this edition: 
AFG 1972, ALDO BRUE', AMINA RUBINACCI, ANDRE' MAURICE, BARBARA DI DAVIDE - I 
CASHMERE, BASETTI COLLECTION, BORRI GIOVANNI, CERUTTI, COLVA FURS, 
DE'.CO.CA, DI CARLO 1975, EMG ITALIA GROUP, FABIANO RICCI, FERRUCCIO VECCHI, 
FILOMOTI, FONTANELLI, FONTANI, GALLOTTI, GIANCARLO ROSSI, GRANDIFUR, H.A.N.D., 
LANDI FANCY, LE BABE, MANUFACTURE D'ESSAI, MARINI SILVANO, MARTIKA MILANO, 
MASSIMO SANTINI, NELLO SANTI, PAM PROJECT, POURMOI, REALI26, ROBERTO 
CORPINA, ROSALBA VALENTINI, ROSSI FUTURING, SARIGIANNI, SILVANO BIAGINI, 
STEFANO GAMBA, V LAB, V73, VACCARI, VICTORY, ZEN-AGE, and ZEN-AIR. 
 
 
EMI - ENTE MODA ITALIA, was established in 1983 by the Sistema Moda Italia and Centro di 
Firenze per la Moda Italiana to promote, propagate and valorize Made in Italy abroad.  Within 
the context of this mission, EMI organizes and arranges the participation of qualified Italian 
firms in some of the world’s major trade fairs which include Italian Fashion @ CPM Collection 
Première Moscow, Italian Fashion @ NY Women’s – Coterie, Edit in New York, Italian Fashion 
@ Project Womens in Las Vegas, Italian Fashion @ Central Asia Fashion in Almaty 
(Kazakhstan), La Moda Italiana @ CHIC in Shanghai and La Moda Italiana @ 
CENTRESTAGE in Hong Kong. 
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